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INTRODUCTIONS

• Poet & writer
• Career in software/technology
• Blogging experience

• Niche business
• Volunteer causes/non-profits
• Personal blogging on my own site and in a creative group

• Social media “success” in business niche
• Twitter
• Linked In



THREE KEYS

Your 
best 
blog

Philosophy

Strategy

Technology



WHAT IS A BLOG?

• Derived from the words “web log”
• As a noun, it is a website that consists of discrete entries 

called “posts”
• Often displayed in reverse chronological order
• Often allows comments, other interaction
• May include links, ads, shopping, and all manner of 

features through “widgets”
• Typically created using web-based publishing tools

• Also used as  verb, “to write a blog (post)”



PHILOSOPHY

Why should
a writer 
blog?



MAYBE YOU…

have a publisher who says you need to blog
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MAYBE YOU…

have something– a book, an event, a cause, 
a product or service, etc. – that you want to 
promote



FIELD STUDY: JEFF HARDIN



MAYBE YOU…

want to build an audience or better connect 
with the one you have



MAYBE YOU…

are a SME *

* Subject Matter Expert or Subject Matter Enthusiast



FIELD STUDY: GLORIA BALLARD



MAYBE YOU…

want a blog to share as a scrapbook or 
journal of sorts – and don’t mind if there’s a 
side benefit to it being public



FIELD STUDY:
JOLINA 
PETERSHEIM



MAYBE YOU…

view a blog as a way to make you a better 
writer and/or a writing outlet you truly enjoy



FIELD STUDY: 
C.A. MARKS



MAYBE YOU…

want your blog to serve as your website



MAYBE YOU…

have more to say than what you can say in a 
Facebook, Twitter, or [insert your favorite 
social media here] post



MAYBE YOU…

want to “control the conversation” about 
you, or contribute to the conversation about 
topic(s) you especially care about



FIELD STUDY: 
SUSAN
CUSHMAN



PHILOSOPHY

What are
some pros & cons
of blogging?



It’s worth 
it!

Is it worth 
it?

You have to promote it

There’s a lot of noise
out there

Takes time away from 
other things

Can interfere with your 
real writing

Can make you more 
disciplined and/or 

creative

Can generate 
opportunities

Makes you the expert

Drives site traffic and 
awareness



PHILOSOPHY
There’s a lot of pressure on writers to blog, but I recommend:

• Decide why YOU want to blog
• Decide on the pros and cons that apply to YOU

Strategy can help!



STRATEGY

What are some ways 
to make your blog 
its best?



STRATEGY #1

Have a specific focus or theme(s) *

* Not a must if you are already famous



STRATEGY #2

Have an editorial calendar



STRATEGY #3

Include photos
• Give your photo captions
• Consider adding “watermark”
• Credit your photos
• Consider other media as well



STRATEGY #4

Remember you’re writing for the web:
• Give your posts a catchy but not too long title
• 600 words, plus or minus a few hundred
• Shorter paragraphs
• Bullet points
• Link to other blogs, websites in your posts
• Include calls-to-action when appropriate



STRATEGY #5

Remember it’s a social world:
• Have an email list
• Share your posts on social media
• Invite guests to post
• Encourage comments, reply to comments, 

make comments yourself on other blogs
• Consider hot topics – take risks
• Have a generous spirit



STRATEGY #6

Take full advantage of blogging technology



TECHNOLOGY

What are some tech 
things to know 
about blogging?



TECHNOLOGY
Some top platforms to consider

Traditional 
blog *

WordPress.com

Blogger

Tumblr

Blog and 
website

Weebly

Wix

Self-hosted 
blog and site

WordPress.org

Free(ish)       |       More cost



FIELD STUDY: 
BLOGGER



FIELD STUDY: TUMBLR



FIELD STUDY: TUMBLR



TECHNOLOGY COSTS

Except…



TECHNOLOGY COSTS
Get your own domain name

Instead of johndoewriter.wordpress.com

• johndoewriter.com

Instead of johndoewriter.blogspot.com

• johndoewriter.com

Instead of johndoewriter.tumblr.com

• johndoewriter.com

Instead of johndoewriter.weebly.com

• johndoewriter.com



TECHNOLOGY COSTS
Be aware of ads

• WordPress.com “No ads” option - $30/yr
• Blogger – AdSense may be an option to display 

targeted ads



TECHNOLOGY COSTS
Possibly pay for themes, priority support or 
extra features 



TECHNOLOGY TOOLS

• “Tag” your posts
• Set your URL naming scheme to 

reflect post titles and/or keywords
• Schedule your posts ahead of time 

if that helps you be more 
productive

• Read and use your blog stats



TECHNOLOGY TOOLS

URL with title or keywords:
http://korywells.com/2013/11/sharing-for-veterans-day-a-poem-by-a-pow//

Using tags:

http://thegardenbench.wordpress.com/2014/03/29/daffodils-may-be-too-crowded-to-bloom/


TECHNOLOGY TOOLS
• Backups!

Google WordPress.com backup or Blogger backup, etc.

• Email lists
MailChimp, VerticalResponse have free options



TECHNOLOGY TOOLS
• News and keyword monitoring

Google Alerts, mention.net

• Social media dashboards, buffers, etc.
HootSuite, Buffer, MediaFunnel, SproutSocial (not all of these have 
free options, but some do)

• To do lists
I like kanbanflow.com



YOU CAN DO IT!

• Know your reasons for 
blogging

• Success is much more about 
strategy than technology

• Start simple with the tech, 
learn and add features as 
you can



Q&A

http://korywells.com

korywells@gmail.com

http://facebook.com/KoryWells

http://facebook.com/KoryAndKelseyWells

http://twitter.com/korywells

http://linkedin.com/in/korywells

http://korywells.com/
mailto:korywells@gmail.com
http://facebook.com/KoryWells
http://facebook.com/KoryAndKelseyWells
http://twitter.com/korywells
http://linkedin.com/in/korywells

